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ABOUT US

World Business Media Group is the fastest-growing digital publisher 
with a powerful voice for the global P&C and specialty (re)insurance 
industry and the risk capital that flows in and out of it.

Our titles – The Insurer, ESG Insurer, Program Manager, E&S 
Insurer and The Insurer TV – are at the forefront in providing 
content to professionals and investors in the (re)insurance and 
specialty insurance markets.

Our scope is global but our focus is on 
underwriting and distribution in the 
area of complex risk, as well as the 
capital, infrastructure and services that 
support it. Breaking the news first and 
serving you with knowledge that gives 
you and your business a competitive 
edge is at our core. Above all we strive 
to deliver responsible, relevant and 
insightful journalism to our readership, 
as well as meaningful analysis and 
valuable data.
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OUR 
AUDIENCE
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Partnering with us offers you access 
to the fastest-growing subscriber base 
in the (re)insurance sector. With an 
audience of over 47,000 professionals 
within the global  (re)insurance and 
specialty markets, we are ideally placed 
to provide the right reach and enable 
you to communicate your message to 
some of the most prominent leaders 
across the market. 

Opportunities include editorial 
partnerships, digital and print 
advertising, event sponsorship, video 
content and much more.

SOME OF OUR SUBSCRIBERS 

OUR READERSHIP

25k+ 
Individual 
corporate 
members

300+ 
Corporate 
memberships 
worldwide

70+ 
Countries

22k+ 
Non-subscribers 
that receive 
teaser alerts

330k+ 
Average page 
views per month

9%

50%

32%

2%

0% 10% 20% 30% 40% 50% 60%

Other

US

UK

BDA

Audience numbers

7%EU



DIGITAL
ADVERTISING
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Advertise across The Insurer main 
digital channels

Standard website 
advertising
330,000+ monthly 
impressions
Cost: £5,750/$7,650*

Daily homepage 
takeover
Cost: 
£12,750/$16,950

Breaking news alerts
45,000+ recipients
24% avg. open rates
Cost: £5,750/$7,650*

London AM
22,500+ recipients
27% avg. open rates
Cost: £5,750/$7,650*

New York AM
22,500+ recipients
28% avg. open rates
Cost: £5,750/$7,650*

*Leaderboard banner and MPU slots available 
on a monthly tenancy agreement.
Full reporting provided with all campaigns



INDUSTRY 
CONFERENCE 
COVERAGE
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In 2023, The Insurer will once again provide 
digital content and daily newsletters at all 
of the main (re)insurance events: the Monte 
Carlo Rendez-Vous, Baden-Baden reinsurance 
meeting, APCIA annual meeting and, new for 
2023, SIRC.

Before 7am each day electronic editions  
emailed to all attendees 

7am-2pm hard copies circulating in main 
networking areas and handed to delegates

Four alerts per day (minimum) at each 
event of breaking news and stories

(Re)insurance | Insight | Intelligence

European reinsurers delay quotes as late renewal predicted

Expectations are growing of a late 1 January renewal as 

reinsurers are cautious of quoting in another year of 

$100bn+ of cat losses. 

European programs – especially certain German 

accounts – are usually some of the first 1.1 renewing 

programs to be placed, with firm order terms (FOTs) 

traditionally issued around Baden-Baden. However, as 

delegates converge on the spa town for the first full day 

of the annual gathering, only a handful of quotes have so 

far been issued.

Where quotes have been issued, this publication 

understands most are for smaller programs and therefore 

provide only a limited read-across for the wider European 

treaty market.

At 1 January 2022 European XoL renewals typically priced up 

high single digits on loss-free programs and much higher on 

loss-affected layers/programs following record losses caused 

by the devastating Bernd flood event.

Cedants in Germany, Austria, Belgium and Switzerland – 

which bore the brunt of the >$12bn+ flood of losses ceded 

to reinsurers – experienced the steepest rate increases at 

renewal.

Daily edition two
24 October 2022
Monday

• European cat

• Boeing reserve hike

• Inflation impact

• Stocks: winners and losers

• Legacy review

Continued on page 6
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European cedants are not facing the same capacity constraints at 

the upcoming 1 January renewals as their US counterparts but 

buyers should expect significant restructuring of their property cat 

treaties, industry leaders warned at the Guy Carpenter Baden-Baden 

Reinsurance Symposium.

Addressing a near-full auditorium at the Kongresshaus in 

Baden-Baden yesterday, Guy Carpenter's Europe CEO Massimo 

Reina said the situation in Europe was “markedly different” 

than North American renewals.

“There isn't the problem of capacity as such,” Reina said.

“Yes cedants are going to buy more coverage, but we do not 

believe that there is going to be a shortage of supply – certainly 

not at the top end of programs,” he added. 

Panellists addressing the 600+ industry executives at the 

event, hosted in partnership with The Insurer, would not be 

drawn on how much additional capacity was needed in the 

European market to counter the impact of inflation, but were in 

agreement that this would be significant.

Also speaking on the panel, Axis Re CEO Ann Haugh said 

that while there was confidence that cedants would obtain 

the desired levels of limit at their renewals, there had to be an 

acknowledgement that programs would be restructured, with 

retention levels increasing.

“For cedants the question has to be how do we optimise 

spend to maximise coverage,” Haugh said.

Haugh also said that she expected renewals to run later than 

at 1 January 2022 as reinsurers strive for rate adequacy.

“So I think it'll be a unique renewal Continued on page 8

GC Symposium: No shortage of European cat 

capacity but 1.1 restructurings inevitable
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Core Specialty working on renewal rights 

deal for Hallmark specialty business

Core Specialty is closing in on a renewal rights deal relating to 

Hallmark Financial’s specialty book, in the latest move by the 

Jeff Consolino- and Ed Noonan-led insurer to rapidly scale up its 

portfolio, The Insurer can reveal.

Although it is not certain a deal will 

be struck, further details regarding the 

transaction are expected to be announced 

sometime this month.

It wasn’t immediately clear which 

lines of business would be included in 

the deal, but it is highly likely it would 

include Hallmark’s E&S casualty portfolio, 

after the insurer recently extended its 1 

October whole account casualty quota 

share by two weeks.

Sources said that a renewal rights transaction would be 

the most logical means for Core Specialty to acquire the 

business, given significant uncertainty that has surrounded 

Hallmark’s balance sheet. Hallmark reported a nearly $36mn 

reserve charge with its second quarter results in August.

The Texas-based insurer said at the time that the adverse 

development largely came from its 

contract binding business – which it exited 

– and that the bulk of the reserve charge 

was as a result of the company exceeding 

the aggregate limit of the loss portfolio 

transfer agreement it entered into in fiscal 

year 2020.
Hallmark had said in April of last 

year that it had planned to list a non-

controlling ownership stake in its core 

specialty commercial business segment, as a separate 

company called Hallmark Specialty Group.

Specialty commercial is the largest 

Ian impact on ILS funds 

threatens retro availability at 1.1

Escalating early industry loss estimates for Hurricane Ian are 

leading to concerns about another major collateral lock-up for ILS 

funds that had been facing a dim fundraising 

environment even before the storm struck, 

raising serious questions over the availability 

of retro capacity from the sector at 1 January.

That outcome would potentially lead 

to further contraction in property cat 

reinsurance capacity, leaving those 

reinsurers reliant on retro protection 

restricted in their ability to address the 

now fast-hardening property treaty market.

Although some fundraising efforts by 

ILS funds writing cat reinsurance and retro had begun pre-

Ian, multiple sources at the Monte Carlo Rendez-Vous last 

month suggested the realistic best outcome for most at that 

point would have been to use retained earnings as a source of 

growth. “If nothing happens for the rest of the year, investors 

theinsurer.com

Daily edition three
4 October 2022
Tuesday

APCIA 2022

• Ian’s ILS threat

• Axel Freiboth interview

• Steven Hanke interview

• Marcus Winter interview

• ILS in casualty

• Ian’s supply chain impact

are not going to flood back in. Four of the last five years they’ve 

had losses across the industry. And if there’s a big event 

between now and the end of the year, 

there’ll be a crisis and capital will flee.

“They’re not going to the investment 

committee for the fourth year in a row 

saying, hey, we sucked last year, but next 

year is going to be awesome,” one ILS 

manager told this publication.

This year was already expected to be 

a challenging fundraising environment 

even when property cat was running 

relatively clean, because of the turmoil 

in the financial markets that has put pressure on other areas 

of institutional investors’ portfolios and concerns about the 

impact of surging inflation in cat.

Those new dynamics for 2022 add to existing investor 

concerns about climate change and Continued on page 14

Continued on page 3
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Swiss Re CUO: 1.1 will go from “hard to even harder”

Swiss Re’s chief underwriting officer Thierry Léger has landed 

at Monte Carlo predicting further rate rises at 1 January as the 

industry enters a phase of “heightened volatility”. 

Speaking exclusively to The Insurer TV, Léger said the 

positive rate momentum witnessed this year will continue 

and “there are very many good reasons 

for that”.
Until this year, property cat reinsurance 

rates typically struggled to match 

the uplift seen in both specialty and 

retro classes since 2018-19, prompting 

descriptions of a “U-shaped” market.

But the 1 January 2022 renewal saw the 

market shake off its slumber and excess 

of loss  property treaty underwriters 

have enjoyed success in maintaining that 

momentum throughout the year.

This is especially true in cat, where a squeeze on capacity, 

climate change impact concerns, the preponderance of 

“unmodelled” loss events in 2021-22 and the inflationary 

economic gloom have created a rating rethink. 

As a consequence, the Guy Carpenter US Property 

Catastrophe ROL Index increased almost 15 percent 

for January 2022 through July 2022 renewals – the most 

significant shift since 2006. But Léger said rates – and terms 

– will continue to firm into 2023.
 “I think that the market will go from 

hard to even harder,” he asserted.

“There were many bad years and we 

have really protected the volatility of our 

clients. And then Covid came – another 

one to digest – and now the [Ukraine] 

war,” Léger said.

“So we have, in my view, entered 

a phase of heightened volatility and 

uncertainty, more than before and of 

course, we have many other items coming 

on top of that, such as inflation, supply 

chain problems, and so on,” he explained.

“So this is clearly an indicator of a market where demand 

will be up in an environment with more risk and therefore, I 

would expect the prices to go up further.”

Property cat teeters on edge of true hard market

The Atlantic may have been quieter than usual so far this 

hurricane season, but an inflation-led perfect storm is brewing 

for property cat reinsurance which is sure to dominate discussions 

in Monte Carlo this week as brokers begin the task of trying to line 

up sufficient capacity to get their clients home in the key 1 January 

renewal season.

After a mid-year renewal that for many cedants – especially 

in the Southeast US – was the hardest and most challenging 

in memory, the consensus is that the broader cat treaty sector 

is not yet in true hard market territory.

But the strong expectation is that the key dynamics at 1 

June and 1 July will dictate the outcome of the upcoming 

renewal too, with reinsurer retrenchment coinciding with 

growing demand from buyers amid concerns on both sides 

over the impact of climate change and Continued on page 14
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SIRC 2023

• Inflation impact

• Retro 1.1 analysis

• Ageas Re launch

• Brokers on rates

• Convex spotlight

You care about

So do we.
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Swiss Re CUO: 1.1 will go from “hard to even harder”

Swiss Re’s chief underwriting officer Thierry Léger has landed 

at Monte Carlo predicting further rate rises at 1 January as the 

industry enters a phase of “heightened volatility”. 

Speaking exclusively to The Insurer TV, Léger said the 

positive rate momentum witnessed this year will continue 

and “there are very many good reasons 

for that”.
Until this year, property cat reinsurance 

rates typically struggled to match 

the uplift seen in both specialty and 

retro classes since 2018-19, prompting 

descriptions of a “U-shaped” market.

But the 1 January 2022 renewal saw the 

market shake off its slumber and excess 

of loss  property treaty underwriters 

have enjoyed success in maintaining that 

momentum throughout the year.

This is especially true in cat, where a squeeze on capacity, 

climate change impact concerns, the preponderance of 

“unmodelled” loss events in 2021-22 and the inflationary 

economic gloom have created a rating rethink. 

As a consequence, the Guy Carpenter US Property 

Catastrophe ROL Index increased almost 15 percent 

for January 2022 through July 2022 renewals – the most 

significant shift since 2006. But Léger said rates – and terms 

– will continue to firm into 2023.
 “I think that the market will go from 

hard to even harder,” he asserted.

“There were many bad years and we 

have really protected the volatility of our 

clients. And then Covid came – another 

one to digest – and now the [Ukraine] 

war,” Léger said.

“So we have, in my view, entered 

a phase of heightened volatility and 

uncertainty, more than before and of 

course, we have many other items coming 

on top of that, such as inflation, supply 

chain problems, and so on,” he explained.

“So this is clearly an indicator of a market where demand 

will be up in an environment with more risk and therefore, I 

would expect the prices to go up further.”

Property cat teeters on edge of true hard market

The Atlantic may have been quieter than usual so far this 

hurricane season, but an inflation-led perfect storm is brewing 

for property cat reinsurance which is sure to dominate discussions 

in Monte Carlo this week as brokers begin the task of trying to line 

up sufficient capacity to get their clients home in the key 1 January 

renewal season.

After a mid-year renewal that for many cedants – especially 

in the Southeast US – was the hardest and most challenging 

in memory, the consensus is that the broader cat treaty sector 

is not yet in true hard market territory.

But the strong expectation is that the key dynamics at 1 

June and 1 July will dictate the outcome of the upcoming 

renewal too, with reinsurer retrenchment coinciding with 

growing demand from buyers amid concerns on both sides 

over the impact of climate change and Continued on page 14
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76% 
average 
engagement  
per video

195,000+,000+  
total social media  
impressions
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57,000+ 
total video views

130+ 
interviews

2022 IN NUMBERS

The Insurer TV is the industry’s go-to platform that 
brings you exclusive insight and intelligence on the global  
(re)insurance markets through video interviews, panel 
discussions and mini docuseries featuring some of the 
industry’s most respected figures from around the world.

It allows you to watch AND read thought-provoking and 
challenging content that can help you understand how 
the sector’s key themes are playing out and how your 
business should respond to critical industry trends in 
2023 and beyond.

With all content being available for FREE at theinsurertv.
com and viewed by thousands of industry professionals 
across the globe, partnering with The Insurer TV 
provides you with access to the fastest-growing subscriber 
base in the (re)insurance sector.

Reaching this audience will enable you to communicate 
your message to some of the most prominent leaders 
across the sector, as well as helping shape the industry’s 
message and value proposition through challenging times.

PANEL DEBATE

http://www.theinsurertv.com
http://www.theinsurertv.com
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It has never been more apparent 
that (re)insurers around the world 
are displaying a deeper interest 
in environmental, social and 
governance (ESG) factors.

With a new dedicated website – 
esg-insurer.com – and monthly 
newsletter sent to our 25,000+ 
paying subscribers, ESG Insurer 
leads the way in taking a 
forensic look at the key trends, 
opportunities, challenges and 
potential concerns around the ESG 
landscape, providing key analysis 

and opinion on how it is shaping 
the future global insurance 
industry.

We also understand how 
important delivering your own 
messaging has become and our 
ESG platform also provides an 
opportunity for a strictly limited 
number of partners to promote 
their companies’ key messaging 
in the form of thought leadership, 
video interviews, virtual debate 
participation and branded 
messaging. 

115,900 
total social media 
impressions

35,027 
pdf newsletter 
downloads

27% 
average open  
rate

146,145 
online page  
views

2022 IN NUMBERS

esg-insurer.com

https://www.esg-insurer.com/
https://www.esg-insurer.com/


In November 2022 the E&S 
Insurer was launched. As 
records continued to be broken 
for volume of business flowing 
through the wholesale channel 
into non-admitted markets, 
we decided the E&S market 
too should have a dedicated 
publication.

E&S Insurer is the home of our 
focused sector coverage as we 
continue to cast a forensic eye 
over key trends, opportunities 

and challenges that shape the 
strategy and decision making of 
market participants. 

As well as incorporating a 
dedicated monthly newsletter 
sent to our 25,000+ paying 
subscribers, E&S Insurer 
will serve as a community for 
market participants to engage, 
and a platform for wholesale 
brokers and specialty insurers to 
deliver their message to clients, 
counterparties and peers. 

12,204 
pdf newsletter 
downloads

28% 
average 
newsletter 
open rate

31,576 
online page views 
in the first three 
months post launch
theinsurer.com 8

NUMBERS IN FIRST 3 
MONTHS POST LAUNCH

5,106 
total social media 
impressions

es-insurer.com

https://www.es-insurer.com/


Risk capital and the MGA sector
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With a new dedicated website – 
program-manager.com – as well 
as monthly digital newsletter, 
Program Manager delivers 
in-depth coverage of the program 
insurance sector from out team 
of experienced journalists on the 
ground in the US. 

Based on the core high value 
content published by The 
Insurer, we bring readers 
exclusive news, analysis and 

commentary on the latest 
developments in this rapidly 
changing sector.

The audience of Program 
Manager includes a vast list 
of program administrators, 
MGA/MGUs, program insurers, 
program fronting carriers, 
reinsurers, reinsurance brokers, 
insurtechs, wholesale brokers, 
retail brokers, M&A advisors, 
and ancillary service providers.

32,014 
pdf newsletter 
downloads

105,000 
total social media 
impressions

36% 
average 
newsletter 
open rate

186,028 
online page views

2022 IN NUMBERS

program-manager.com

http://www.program-manager.com
https://www.program-manager.com/


BESPOKE 
EVENTS
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As a team, we have strong relationships with key 
insurance sector decision-makers globally and 
regularly invite them to join us in roundtable 
discussions, followed by a networking lunch or dinner. 
Roundtables produce unique content, driven by the 
purpose of raising the profiles of key executives.
 
Participation would also serve to promote the client’s 
brand, values and solutions in front of a targeted group 
of senior professionals from key companies, followed by 
aligned, relevant and topical content. The Insurer will 
host the discussion and will collaborate with the client 
to identify a targeted group of senior insurance sector 
(C-suite) executives that will be invited to participate.
 
The high-level findings from the discussions will  
be promoted to our international audience via  
theinsurer.com, through a series of alerts and digital 
coverage. The client will have control over the message; 
nothing will be published until participants have 
approved quotes from the discussion.

PREVIOUS PARTICIPANTS AND PARTNERS INCLUDE:

Our bespoke events can be tailored to meet 
your business needs. To discuss how we 

can help create your event, reach out to the 
events team at events@wbmediagroup.com

STONYBROOK

http://www.theinsurer.com
mailto:events%40wbmediagroup.com?subject=


IN-HOUSE 
EVENTS
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Our in-house events are highly informative and 
include invaluable face-to-face networking, leaving 
attendees with a better understanding of the current 
climate in the industry. The events in question are 
our conference and awards events and are held 
annually for each of the E&S, program manager and 
ESG sectors.
 
The conferences will highlight key trends, 
opportunities and challenges that are shaping the 
strategy and decision-making of market participants. 
In addition to keynote speeches from leading 
industry speakers, the events will also include 
interactive panel discussions covering relevant 
industry topics, followed by an awards ceremony 
to celebrate excellence, success and achievement in 
each sector. 

20% 
MDs, SVPs, VPs, directors, partners, UWs, 
brokers, analysts, lawyers, providers & others

80% 
C-suite 
Seniority

600+
attendees

2022 IN NUMBERS

2023 CONFERENCES AND AWARDS

22 MARCH 17 MAY Coming soon



Mid page unit
300 x 250

Mini 
skyscraper
300 x 600

Leaderboard banner 728 x 90

Mobile leaderboard
320 x 50

Print & digital specifications

ADVERTISING 

Please ensure all creatives are supplied in the correct 
format and size according to what you have booked

SINGLE PAGE
Trim size: 
215.9mm x 279.4mm
(3mm bleed)

Daily newsletter ad spec

Newsletter ad spec
SINGLE PAGE
180mm x 320mm

DPS 
Trim size: 
430mm x 279.4mm
(3mm bleed)

The Insurer offers many creative digital and 
print advertising opportunities. These include 
website, video, digital daily newsletters, 
smartphone app and event print editions.

The Insurer-hosted file 
requirements

File types that can be 
provided: JPEG/ PNG/ GIF

Max file size: 75kb

Single impression pixel 
accepted

Click tracker accepted 
(website only)

Rich media
All rich media must be 
third-party served

HTML5 files if provided 
will be accepted subject to 
testing

Sound must be user-
initiated

Video duration 
recommended: 15 secs

Max loops – 3

Creative deadline
Creative assets must be 
received 3-5 working 
days in advance of the 
campaign start-date to 
allow for full set-up and 
testing
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Contact the marketing and events team 
at events@wbmediagroup.com

More questions? 
Contact us

To discuss how to become a partner and  
how we can help in promoting your own  
corporate messaging please contact us:

Andy Stone
Sales manager

andy.stone@wbmediagroup.com
+44 (0)78 348 43176

Spencer Halladey
Commercial director

spencer.halladey@wbmediagroup.com
+44 (0)75 4000 0929


